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3radical Voco enables Foxy Bingo to dramatically increase 
daily player volumes at the same time as reducing the use 
of financial incentives to attract and retain players.

Foxy Bingo knew that their audience liked engaging with online games, but could 
the same game-based techniques be applied to marketing to increase active users, 
drive revenue and gather first-party data. 

In this case study find out how 3radical’s ‘Voco’ platform has been successfully used 
to add innovative ‘repeat play’ mechanics into the Foxy Bingo website increasing 
daily activities by 30% and driving increased revenue as a result.
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THE BENEFITS



4

UK 
+44 117 344 5008

Singapore 
+65 6407 1390

Australia 
+61 289 737 506

North America 
+1 224 360 6190

w:  www.3radical.com
e:  info@3radical.com

t:  @3radicaltweets
l:  linkedin.com/company/3radical

Organisations today are increasingly competing on the experience they 
deliver to their customers.

To win, they must find new ways of engaging:
• their employees - giving them the information, tools and networks they 
need to be engaged and effective
• their consumers - getting and keeping their attention over time

3radical has developed a software platform, Voco, which comes with a 
set of built-in best practices to promote relevant behaviours and achieve 
exceptional engagement with these audiences.

Voco enables business users to create personalised and interactive 
experiences in a real-time environment by delivering informative, relevant, 
and interesting content using a cross-channel approach via existing digital 
channels such as web,email,  mobile app, social and chat.
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